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1  Describe process, complexities and issues conducting consumer 20
research in briefly.

OR
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1 (a) Discuss types of consumers.
(b) What is consumer behaviour ? State important of consumer
behaviour ?

2 Explain consumer buying process with suitable examples.
OR

2 Describe levels of consumer decision making in briefly.

3 (a) Write a note on personality and life style analysis.
(b) Write a note on attitude and attitude change.

OR

3 What is learning ? State different elements of learning process.

4  Explain the role of culture in consumer behaviour in briefly.
OR

4 Discuss the different models of consumer behaviour.

10
10

20

20

15

15

15

DCL-16080002040403 ] 2 [ 60/6 ]



